Digitata Insights Reference Case
Nedbank Quest
The game was hosted on Vodacom’s *111# star dial menu in
order to beneﬁt from the exis�ng traﬃc as well as the
zero-ra�ng of the channel.

Company
Nedbank
Industry
Financial
Services
Channel
USSD
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to allow players to opt in to being contacted by Nedbank
to facilitate the collec�on of proﬁle data on the players
to enable players to complete jobs in order to earn money
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Customer Experience
The handsets below illustrate the user experience of playing
the Nedbank Quest on feature phones using USSD.

The Opportunity
Nedbank was looking for an innova�ve way to reach the
unbanked popula�on of South Africa in order to educate
them on the beneﬁts of banking their money.
Nedbank required a solu�on that facilitated two-way
engagement, allowing the targeted popula�on to share
their details and request direct contact from the bank.
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Strategically placed op�ons within the game were used:

The Strategy
Digitata Insights created an interac�ve, text-based game using
USSD technology, making it accessible to users of all types of
mobile phones (not requiring a smart phone or data).
Nedbank Quest was designed as a fun, engaging and
interac�ve game that would teach players about the beneﬁts
of banking.
Beneﬁts of banking that were taught included:

Save towards one
of the following goals!
1) Laptop [R10000]
2) Holiday [R10000]
3) Bike [R5000]
4) Smartphone [R5000]
5) Other

Bank: R10,00
Interest: R0,00
Cash: R5,00
There is a job here!
1. Start job
2. Next job
3. Profile

Bank: R10,00
Interest: R0,00
Cash: R5,00
Mow the lawn!

Congratulations!
You have finished
mowing the lawn!
You get R100!

***
***
***

###
###
###
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The Results
Players to access
the game

Unique players to
complete the game

Jobs
completed

Players to complete
at least 1 job

Average game
time

Brand views

728 058

65 333

163 525

3 343 760

38 minutes

2 982 941

From our Customer...
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Digitata Insights’ Nedbank
Quest USSD game surpassed
our KPI’s in the 1st month and
the level of user profiling,
Customer
Journeys and brand
engagement
exposure far exceeded our
expectations.
Renier van Staden
Senior Manager, Nedbank

Keeping one’s money safe
Making one’s money grow by earning interest
Saving money towards a bigger goal such as buying a car
insights.digitata.com

insights

